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Call Toll Free In Conn.
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FREE
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From the desk of Norton Wheeler

Congratulations!

> Congratulations to every member of the
Home Builders and Remodelers Associa-
tion of Connecticut. I am congratulating you
because by association, you are one of the
best in your business and that is something to
be proud of.

I am so excited to be presenting the
HOBI Awards again this year. You see, I love
what I do, I love to build and I take great pride in every project,
big or small. When I look at the projects submitted for this
year’s HOBI Awards I must admit it was a bit of a let-down.

I say that only because my work pales in comparison to the
magnificent projects submitted this year. I just can’t believe the
detail, the quality, and the scale of what we are building here in
Connecticut. Once you see this year’s HOBI Award presenta-
tion and slide show, you can’t help but to be impressed.

We are all going to need to step up our game next year
if we want to have any chance of deserving a coveted HOBI
Award. I take my hat off to Joanne Carroll for once again put-
ting this program together. The time and effort that Joanne and
the volunteer judges as well as HBRA staft Joanne Hoerrner put
into this, make it very special. Great job Joanne’s, thank you
very much on behalf of all HBRA members.

Well, I also want to congratulate our new President of the
United States. Kind of bittersweet for me actually. I think many
of us were hoping for a hanging Chad or something. Let’s hope
for a better draft in 2020. Enough of the finger wagging, the
insults, the crude comments. It seems as if we were all hoping
for something so much better. It is what it is, and now it is up
to us to come together and find the means to see through the
typical partisan politics and demand real change. We all need
to rally together as Americans and encourage our Senators and
Congress to come together for the common good. We need a
comprehensive long term plan to balance the budget, encourage
economic growth and continue to work our way back to pre-
recession consumer spending and more importantly growth in
new home sales, all while providing us with a sense of security
here at home on our own soil.

It is up our State HBRA and the builders and developers of
our organization to lead the charge and work with our legisla-
tors, state agencies and area towns to bring awareness to our
changing demographics; and play an integral part in modifying
our antiquated zoning regulations and plan of Conservation
and Development to allow for the expansion of sewer districts
and services where it makes sense to build affordable, small lot
subdivisions.

Where public sewer and services are not available, we
must get the DEEP to recognize new technology and allow for
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the use of packaged and or private systems that are widely used
in our neighboring states.

We need your help. Please join me in supporting our NAHB
Build Pac Fund and our Housing Defense Fund here on the state
level in our own backyard. We must use our resources to our
advantage and be proactive in working toward easing overly
burdensome regulations that continue to drive housing costs
up and builder profits down. This will be a crucial year, as we
can’t give up any ground in our effort to keep fire suppression
systems optional in single family homes. As of October 1st the
2016 Connecticut Building Code went into effect. With that
come more stringent energy code requirements, and some fairly
moderate changes to the electrical code as well. Contact your
local HBRA office to learn more about Code training dates, and
how you can support Build Pac and the Housing Defense Fund.

This will be my last Presidents message as my term con-
cludes at the end of the calendar year, and I will be handing the
torch to the capable hands of incoming President Peter Fusaro.
I wish Pete much success, and look forward to being part of his
leadership and transition team.

Being President of the HBRA of CT has been both reward-
ing and a humbling experience for me. Having the opportunity
to meet so many of our members statewide, and to attend and
participate in many of your local events and functions has been
the highlight for me.

During the last two years we have made some progress.
While we were not able to double our membership, our mem-
bership is stronger. The four local HBRA associations are
communicating regularly. While cooperation can continue to
improve, I believe we are now sharing some of our resources,
and we are working toward a common goal. It’s great to see a
renewed effort and enthusiasm from one corner of the state to
the other. Keep up the good work.

In closing, I want to thank you for the honor, trust and op-
portunity to serve you and this great association. I will continue
to give my all for this industry and my fellow members. If I can
ever be of assistance to you in any way please don’t hesitate
to email me at nortonw@mysticriverbuilding.com or call me
directly at 860-608-3190.

Thank you
Sincerely

Norton C. Wheeler 111, Graduate Master Builder
President and Chairman, HBRA of CT
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What Do You Get When You Combine
Out of the Box Thinking and Extraordinary Talent?
One Amazing Custom Home

u"“l-l-'l.ll.l.."" i | .
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ocated on a cliff overlooking Norwalk Harbor and its islands, ping down the cliff to Long Island Sound.
) Separation between interior and the view
the Rowayton site is prime real estate, but challenging to say of the water vanishes with frameless

glass and folding door systems. On the

the 1eaSt. Tight, Steep al’ld full Of ledge, it iS one Of the Old narrow upper 1evelﬂ thlS effect IS SO profound

and deep lots in this historic area, with front yards oriented to a

busy street.

Enter super talented architect, Chris Pa-
gliaro, and 27 year old rising star builder,

Ryan Fletcher, who took on the challenge,

and went to work.

Chris created a T-shaped plan, plac-
ing the garage and studio in front to form
an entry courtyard. This allowed him to
push the full width and body of the house
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that the master bedroom, pictured on the

as close to the water and its
views as possible.

The result is a unas-
suming, yet striking front
fagade, that morphs into
angled walls of glass fac-
ing a double-infinity pool,
and terraced patios step-




cover and its bath, seem to be suspended
beyond the cliff.....as part of the wa-
ter rather than of the land. The interior
finishes are simple and natural — using
walnut ceilings with Douglas Fir.

The client, a friend of Chris Pagliaro
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for years, is a very successful commercial
and retail builder (Schimenti Construc-
tion), who knew right away that he was
not geared to build a custom house. He
consulted with Chris for years to find the
right property on the water.

“When it was time
to bid the project out, we
went to outstanding build-
ers, such as Brindisi &
Yaroscak and Hemingway
Construction, who have
so successfully completed
projects for Pagliaro Bar-
tels Sadja (PBS Architects)
in the past,” explained
Chris.

“I was actually intro-

COVER STORY

duced to Ryan Fletcher by the client, who
met Ryan through subcontractors working
on the house he was renting. The client
has a keen eye for talent and attitude, and
immediately took a liking to Ryan.”

“I was skeptical at first, with
the client telling me‘he
reminds me of me at 27 years
old. My immediate response
was great, but would you
want you building this com-
plex house at 27 years old?’
He confidently responded,
‘sure; and that was
the start of it.

- Chris Pagliaro

Chris describes Ryan Fletcher this
way. “Ryan possesses so many quality
traits. He is a dedicated workman who
takes on his role almost 24/7. He possess-
es a degree in Construction Management;
and he was also a Marine. The combina-
tion of all of that, instilled into a kind and
honest man, makes for the perfect builder.
On top of that, he was anxious to work on
one of our projects and to be challenged
by an architect who is finicky and over-
sees each detail.

I cannot properly express what a joy
it was to work with him. We came out
on the other side as proud friends, and
are about to start a fabulous new house in
Westport.”

Ryan Fletcher founded Fletcher
Development just 3 2 years ago, and
during that time, he has enjoyed incred-
ible success by thinking outside the box,
combining a Marine’s discipline with an
artist’s eye. Constantly researching new
building products, techniques and ways to
make his homes more energy-efficient has
allowed him to stay on the cutting edge
in a very competitive market. He has five
full time employees and seven proper-
ties under construction, ranging from $2
million to $5 million. Youth, energy and
talent is a great combination for continued
success!
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2016 State Code Changes

They are a comin’so what's in store for the Energy Code?

By William Janhonen

e new 2012 IECC/IRC Building Code will
T‘t‘ake effect on October 1. This is the most
challenging and vast change to building codes
in decades and it's effect will alter the home
building industry. All homes built from now on
will be “high performance”. This article is criti-

cal for every builder to read!

I loved my Razor flip-phone and when

I had to get a new phone they told me I
couldn’t get another Razor. It was small,
easy to open, did everything I needed

it to do. So now I have a Smart Phone.

I can’t buy a big box television, but I
can buy flat screen. I can’t buy a Ford
Falcon, but I can buy a Ford Focus. The
point is things change and marketing
experts state that once a market com-
modity reaches a 25% market saturation
point the market tips to the improvement. Building Science has
improved over the decades with a combination of improved
methodology and technology and High Performance Homes

are reaching the 25% point. The result is healthier, more energy
efficient, more durable homes that are more comfortable for the
owners. The history of change is evident as consumers have
changed their expectations by following product and practical
improvements. In the 70’s only 18% of homes had air condition-
ing. Today 87% of homes are air conditioned. Today’s newly
constructed homes have more windows, more insulation, have
more complex heating/cooling systems and are larger. It natu-
rally follows that as we strive for improved building practices
and products that codes also become more stringent to the point
where code homes will equal High Performance Homes.

On October 1, 2016 the State of Connecticut intends to
adopt the 2016 Connecticut State Building Code. The inten-
tion is to include the adoption of the 2012 International Energy
Conservation Code and International Residential Code (2012
IECC/IRC) with amendments. The amendments can be reviewed
in their entirety at this link; http://www.ct.gov/dcs/lib/dcs/2016
ct state building code.pdf .
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Mandatory compliance provisions for single family
homes include labeling, air sealing, duct leakage,
programmable thermostats, building cavity, equip-
ment sizing using Manual J and Manual D, lighting,
Ventilation (NEW) and Pipe Insulation (NEW).

A cursory overview is a follows:

» Labeling - a permanent certificate posted on or in the elec-
trical distribution panel with air leakage and duct leakage
testing results

» Air sealing mandatory with verification by tested leakage
<3 ACH50 in Climate Zone 5 AND a completed Inspection
Checklist (Table 402.4.1.1).

This is a sea change to air sealing going from a
relatively easy compliance standard to a very stringent
level of tightness! Very important that the requirement for
additions and alterations has been modified to; A visual
inspection of the building envelope tightness and insula-
tion installation shall be considered acceptable when the
items listed in Table 402.4.1.1, applicable to the method of
construction, are field verified.

» Ducts, air handlers, and filter boxes shall be sealed.
Duct tightness shall be verified by either of the following;
Post construction test-total leakage shall be less <8cfm/100
sq.ft. of conditioned floor area. Rough-in test- total leakage
shall be <8cfm/100 sq.ft. of conditioned floor area, includ-
ing manufacturers air handler enclosure. If no air handler is
installed at testing, total leakage shall be <4cfm/100 sq.ft.
of conditioned floor area.

Exceptions: Ducts and air handlers located entirely
within the building thermal envelope.

Duct Sealing has been part of the code requirement
since 2003 but the fact that this will now be tested is a
major change to the requirement.

» Programmable thermostats are self-explanatory and a com-
mon installation.

» Building framing cavities shall not be used ducts or ple-
nums.

» HVAC equipment sizing shall no longer be created by “rule
of thumb” but will be mandatory that heating and cooling
equipment shall be sized in accordance with ACCA Manual
S based in building loads calculated in accordance with
ACCA Manual J or other approved heating and cooling
calculation methodologies.



» (NEW) Mechanical ventilation shall be provided that
meets the requirement of Section M 1507 of the IRC Code
or with other means of ventilation. The whole house
ventilation fans shall consist of one or more combination
of exhaust or supply fans, with ducts and controls. Local
exhaust or supply fans are permitted. Outdoor air ducts
connected to the return side of an air handler shall be con-
sidered to provide supply ventilation.

» (NEW) Mechanical system piping capable of carrying
fluids above 105°F or below 55°F shall be insulated to
a minimum of R3. Recirculating systems must have an
automatic control or readily accessible switch that can turn
off the hot water circulating pump when not in use and R3
insulation required.

The team at Home Energy Technologies offers pre-
construction guidance and training to architects,

builders, contractors and designers.

We provide inspections services, both the insulation installation
and then test the final results with blower door and duct testing.
We also do IECC Code compliance testing, diagnostic review,
Manual J creation as well as testing and certification for Zero En-
ergy, Energy Star, National Green Building Standard homes. The
“boots on the ground” insight from hundreds of homes in every
type, size and situation has provided our team with a wealth of
knowledge. It is why over the past few years we have been the
largest provider of certification and testing services in the State
of Connecticut.

Although there are some good and bad practices
in current building there is the ability to achieve
the upcoming higher standards without busting
the bank.

The key word is “diligence”. Construction has been “siloed” for
too long. The framer never talks to the plumber who never talks
to the electrician who never talks to the insulation installer, et
al. The change required to achieve higher performance is for all
trades to work toward a common goal with the same diligence
paid to each trade equally with oversight and teamwork. Also,
high performance is designed in, not pasted on at the end. It
requires architects and designers to make the contractor their
partner in design, not an opponent who has to figure out how to
fit application into design.

Can the code compliance be done easily?
For those who have been doing the same thing for 30 plus years
and feel their method of building is perfect, the changes will be
a challenge. I can tell you that Habitat for Humanity of Coastal
Fairfield County under the direction of Kevin Moore and work-
ing with our team has achieved under 3ACH air sealing for the
last three years and under 2ACH/50 for the last year using volun-
teers albeit building simpler homes. So it can be done.

Some good practices and bad practice we have observed that
will assist in meeting compliance is taught in a seminar called
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The Good, the Bad and The Ugly of IECC Code Compliance.
Some examples of actual homes that we have inspected are
shown below.

Good insulation

Good duct sealing Bad duct sealing

Good sealing Bad sealing

Good blocking

Bad blocking

William Janhonen of Home Energy Technologies is a LEED
AP, Leadership in Energy and Environmental Design Accred-
ited Professional, and the company has tested 67 percent of the
homes in Connecticut for air seal compliance. In his very popu-
lar seminar, “The Good the Bad & the Ugly”, held at Rings End
Education Center, Bill discusses the results of testing hundreds
of homes throughout the state, and gives a “boots on the ground”
analysis of what works and what doesn’t work when it comes to
air sealing and duct sealing using actual tested homes. He is an
advocate for promoting green education and is also a member of
the HBRA of Fairfield County, NARI, and is a national instructor
for NAHB.



decorative plumbing
kitchen & bath cabinetry | lighting | tile & stone

() BENDER

Bridgeport | Hartford | New Haven | Norwalk
Torrington | Wallingford | Waterbury

lighting now available in Norwalk www.BenderShowrooms.com
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14" Annual Fiano Family Golf Classic

i'_-?_?.r'ih!'[ * 'LF

L-R Bob Hanbury, Sheila Leach, Larry Fiano & George LaCava

n 2002, Larry Fiano organized the 1st NAHB Build Pac Golf
I Tournament in Connecticut, and for the next 13 years, he and
his co-chairman, Bob Hanbury, insured its success as the single
largest NAHB BUILD-PAC fundraising event in the country.
This year, Area 1 Chairman, CT BUILD-PAC Trustee, and 2016
Platinum Club Chairman, George LaCava, with the help of Sheila
Leach and his Golf Club Committee, held the 14th Annual Fiano
Family Classic at the championship T.P.C. River Highlands golf

course in Cromwell.

BUILD-PAC is NAHB’s political outstanding BUILD-PAC fundrais-
action committee, and its purpose is to ing event would not be possible
disburse money to candidates and com- without the loyal support of its
mittees, and to work hand-in-hand with sponsors. A special thank you to

NAHB’s advocacy team to be your voice ~ Moen, who has been a Connecti-
at the national level and on Capitol Hill. cut BUILD-PAC Golf Tournament

The continued success of CT’s sponsor for 14 years!
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Thank you to the 2016 Fiano
Family Golf Classic Sponsors!

e[ QDCO’
GROUP

b,

BENDER

EST. 1946

cyclohie

custom solutions for the home

THE
ROBERTS
AGENCY

Construction Insurance Specialists

Since 1949
Dalene Flooring

7z CARPET ONE 3%

yau can Aave it all

([t MOEN'

Trusifosi

A Weyerhaeuser

nitedbank
VIKING

(continued)



Propane and Natural Gas Products!

Connecticut’s largest family owned Propane company with over 350,000 gallons of storage, HOCON
GAS has a reputation for delivering propane energy and industry expertise for more than 65 years!

Pete “Propane Pete” Battaglio
with over 33 years of experience

Sr. Regional Manager,
New Business Development
Hocon Gas, Inc. « 6 Armstrong Road
Shelton, CT 06484
Office: 203.402.7800 - Fax: 203.944.0300
! Cell: 203.343.2199

r _ Email: pbattaglio@hocongas.com

www.hocongas.com

/\ Y& 78
HOCON ®HOCON " HoCON

hearth house propane

NORWALK WATERBURY GUILFORD DANBURY TORRINGTON
33 Rockland Rd. 20 Railroad Hill St. 736 Boston Post Rd. 86 Payne Rd. 2407 Winsted Rd.
(800) 801-3835 (800) 992-2242 (877)906-2500  (888)977-6726  (888) 744-8686
(203) 853-1500 (203) 754-7601 (203) 458-2790  (203) 744-4000  (860) 626-0900
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14* Annual Fiano Family Golf Classic

(continued)

Connecticut Leadership Break-
fast is attended by top NAHB

leaders

This year’s Leadership Breakfast, held
at T.P.C. River Highlands Clubhouse on
the morning of June 27th, demonstrated
the high regard in which Connecticut’s
BUILD-PAC Golf Tournament is held
around the country. Sitting at the table
with our Connecticut builders were the
Chairman of NAHB, Ed Brady, from
Bloomington, Illinois, 2nd Vice-Chair-
man, Randy Noel, from Louisiana, and
3rd Vice Chairman, Greg Ugalde, who is
president and chief legal officer of Tor-
rington, CT based T&M Building Co.,
Inc. Also attending were 2016 national
BUILD-PAC Chairman, Eugene Graf
IV, as well as NAHB CT Representa-
tive and Alternate BUILD-PAC Trustee,
Ken Boynton, NAHB Executive Vice-
President & Chief Lobbyist, Jim Tobin,
BUILD-PAC Assistant V.P. Meghan
Everngam and NAHB Field Reps Anna
Satterfield and Morgan Giovannucci.

L-R front row Ken Boynton, NAHB Chairman Ed Brady, 3rd Vice Chair Greg Ugalde, 2nd Vice-Chair
Randy Noell and Larry Fiano. Middle row L-R Bob Wiedenmann, HBRACT Vice-President Peter
Fusaro, NAHB Exec V.P. Jim Tobin (orange shirt), HBRACT CEO Bill Ethier, CT BUILD PAC Trustee,
George LaCava (black shirt), NAHB Field Rep Morgan Giovannucci, Sheila Leach (behind George)

“What you raise in Connecticut is astounding!

What you do here is so special.”
- NAHB Chairman Ed Brady

Seventy-nine golfers played the champi-
onship course on a sunny, but very windy
day, and this year, Tag Team was on the
course, and at the post play reception to
video record the event.

\ : 1 g
NAHB BUILD-PAC Chairman Eugene Graf and
BUILD-PAC Trustee and Fiano Family Classic
Committee Chairman, George LaCava

———

NAHB Field Rep Anna Satterfield looks on as
Larry Fiano oversees Tag Team videos players.

NAHB Field Rep Anna Satterfield. Back Row L-R: HBRACT Treasurer Henry Rozewski, HBRACT

President Nort Wheeler, NAHB BUIL-PAC Chair Eugene Graf, Bob Hanbury, Bill Ferrigno & Eric
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CONNECTICUT LIGHTING CENTERS &

RESTORATION LIGHTING GALLERY
Amazing selection & prices for ANY budget.

MAXIM'

L I & H T I N G

[‘. g j_l' Contemporary Lighting

OPEN OPEN

$\\T'-C T,c 7 Days & 7 Days &
5 Nights 2 Nights
° ¢ IRESTORATION]
© A HARTFORD 860-249-7631 HARTFORD 860-493-2532 LIGHTING GALLERY
160 BRAINARD RD (I-91¢ EXIT 27) 167 BRAINARD RD (I-91 EXIT 27) e —————
' SOUTHINGTON 860-621-7585

of the Connecticut Lighting Centers Family
Across the street from
Connecticut Lighting Centers

Hours: M-W 9-6pm ¢ Th-F 9-8pm
Sat 9-5pm * Sun 12-5pm www.myRLG.com

CENTERS RT 10 WAL-MART PLAZA (-84 ® EXIT 32)

. . Hours: Mon-Fri 8-8pm
www.CTLighting.com Sat 9-5pm * Sun 12-5pm

SHOP SHOWROOM Seeit.  Touchit. Take it home.
UHg © S !
eeaenit»» Search it.  Click it.  Ship it home.
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14* Annual Fiano Family Golf Classic

(continued)

Golfers tee up

HBRACT V.P. & Greenwich builder,
Pete Fusaro

HBRA of Central CT Director of
Member Services Sheila Leach
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Fiano Family Classic Sponsors are introduced at the dinner reception

TR

i ———

Jeff Martin, Tapco Northeast
Regional Business Manager
responded to the request of
Frank Sanford of Sanford &

Hawley, and Tapco stepped Mike D’Aquila of Moen, a

up as the top Diamond Level BUILD-PAC Tournament
Sponsor. sponsor for all 14 years.

Gold Level Sponsor Huber
Engineered Woods

Joe DeVerniero of Viking Kitch- Kathy Morrison of the Roberts

Nina Bender of Bender,
en Cabinets, who was has been Agency, a long time supporter of a loyal supporter of
a consistent Gold Level Sponsor the BUILD-PAC Tournament. HBRACT and a Gold
over the years. level Fiano Family Clas-

sic Tournament sponsor

Tournament Chairman and BUILD PAC Trustee
George LaCava reported this year’s results.

“We raised a total of $61,000 at the 2016 Fiano Family Golf
(lassic. The total raised by Connecticut so far this cycle is
$115,000.00. That's 709% of our goal! The next closest state,
Delaware, reached 380% of their goal!”

As NAHB Chairman, Ed Brady, said at the Connecticut BUILD-
PAC tournament on June 27th, “what a small state like
Connecticut has accomplished is truly astounding!”

Steve Dalene speaking
about Dalene Flooring.
Dalene was a Gold Level
sponsor, and has been a
supporter of HBA since
1949.

Thank you Larry Fiano, George LaCava, Bob Hanbury, Sheila

Leach, the BUILD-PAC Golf Committee and all those builders

and suppliers who have contributed to make Connecticut’s
tournament event #1 in the country for 14 years!
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Why Millennials are Staying Away
fromm Homeownership
Despite an Improving Economy

or millions of young adults who make up
F the largest and best-educated generation in
American history, coming of age in the wake
of the Great Recession has been particularly
painful. With jobs and opportunities scarce,
many were forced to return to school or take
refuge by moving back in with their par-
ents. The idea of buying a place of their own

seemed impossible.

But the last three years of recovery and job growth have
raised hopes that millennials, adults under 35 years old, will soon
be crowding open houses and kicking the slow-moving home-
building industry into higher gear. A resurgence of residential
construction would provide a big lift at a time when the recovery
has lost momentum because of economic turmoil abroad.

Trouble is, the housing market itself faces powerful head
winds. Changes in demographics and in the industry have held
back demand and supply. Neither is likely to be unleashed any
time soon.

Developers have been catering more and more to affluent
baby boomers, building larger and more expensive dwellings,
which makes buying a first home even more difficult for young
adults.

NAHB surveys show that less than 20% of new construc-
tion in recent years has been for entry-level properties. Before the
recession, that share typically hovered around 30%. More than
half of single-family houses sold in recent years have been 2,400
square feet or larger, compared with about 40% a decade ago.

“This is the first time in the supply history of housing where,
for whatever reason, a giant new generation is not being served,”
said G.U. Krueger, a Los Angeles housing economist who does
research for CalPERS’ advisors and other investors. “To me, it’s
incomprehensible.”

Whether the lack of supply is hampering demand, or the other
way around, isn’t clear. But millennial-generation home buyers
have not emerged in expected numbers, in part because they are
staying single or getting married and having children later in life.
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That trend has been building for decades: The share of 18- to
34-year-olds who are married and with kids has fallen steadily to
20% from almost 50% in 1970. That means fewer people feel com-
pelled to go out on their own or move out of apartments they share
with friends and other roommates.

For whatever reason, millennials are also staying in their
childhood bedrooms longer. From 2000 to 2005, the share of young
adults living with parents remained at about 27%. Then it started to
rise, propelled by the economic downturn that began in 2007. But
to the surprise of many analysts as well as parents, that share has
continued to tick higher, climbing to 31.5% in 2015, a full six years
after the end of the Great Recession.

The same story holds for older members of the generation,
those 25 to 34, according to an analysis by Jed Kolko, an economist
formerly with Trulia, the online real estate business.

“Since young people haven’t started moving out of their
parents’ homes yet, a boom in millennial homeownership still looks
years away,” he said.

By sheer numbers, the 75 million members of the millennial
generation overtook baby boomers last year. But the post-War
World II generation is still driving new household formation and
the housing market. That, Kolko said, accounts for the relatively
low share of first-time home buyers — a key segment that helps
fuel the entire market.

Historically, 4 of 10 houses sold went to first-time buyers, but
that is closer to 30% today. That percentage is even lower for the
new-home market.

Experts who have studied the buying patterns of young adults
say their absence from the home-buying market does not mean a
lack of interest. Although the housing bust in the last decade made
almost everyone more wary about owning real estate, surveys
suggest that aspirations for homeownership among young adults
today are similar to prior generations, said Jonathan Smoke, chief
economist at Realtor.com.

Instead, high levels of student debt may be hurting home pur-
chases, according to researchers at the Federal Reserve. That may
be true even though younger adults aren't as strapped financially
as a few years ago. The unemployment rate for 24- to 34-year-olds
has come down from 9% in early 2012 to 5.1% — similar to the
average for all ages. Many young adults, more tech-savvy than
most, have landed jobs in high-paying, new-economy businesses.
Financing, although still a little restrictive, is more available. And
mortgage interest rates have slid back to near-record lows, aver-
aging 3.6% for a 30-year loan this week, amid global economic
turbulence.

(continued)
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CABINETS | COUNTERTOPS | FINISHING TOUCHES
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Why Millennials are Staying Away

(continued)

“It’s not a problem of the millennials," said Krueger, the Los
Angeles economist. "It's the kind of product they're building. It's
a little like GM giving up on economy cars and focusing on the
high end."

Home builders say they haven't given up on young adults
and other entry-level buyers. But they point to a host of factors
that they say have made construction of higher-end properties
less risky and more profitable.

Greg Ugalde is an NAHB Vice-Chairman and president of
T&M Building Co., one of Connecticut's largest home builders.

“Regulations and inspections involving permits,
utilities and other preparations have not only
slowed the process but added to the sticker price
of homes — an average of $30,000 to $50,000

for our properties.”’
- Greg Ugalde

Acquiring large parcels, especially in urban areas where
many young adults prefer to live, has also become harder, he said.
Material costs and construction labor shortages have aggravated
matters.

So when builders have a choice between putting up five
larger dwellings or 10 starter homes on a plot of land, they will
generally say, “I better do these five and come in with safer

FEATURE

costs,” said Ugalde.

The association is forecasting 1.25 million housing starts this
year. That's up from 1.1 million units last year, but well below the
levels of the late 1960s and '70s when baby boomers were com-
ing into the market. Moreover, although historically 4 of 5 hous-
ing starts have been single-family houses, in recent years that has
dropped to 2 out of 3 as builders have found it more profitable to
build apartments, especially higher-end ones.

Aging baby boomers are driving demand for apartments, and
rents have risen sharply. Those rent increases ultimately could spur
more younger Americans to become homeowners, many analysts
think.

At the same time, it’s not clear that there will be enough af-
fordable houses to meet young people’s needs. Seniors are living
together longer and increasingly delaying downsizing, said Jordan
Rappaport, a senior economist at the Federal Reserve Bank of
Kansas City. That could slow the apartment market and also free
up fewer houses in suburbs for sale for younger families.

Smoke of Realtor.com says his surveys show that the No. 1
hindrance for potential young home buyers has to do with lack
of affordable dwellings for sale. And he doesn't see that picture
changing any time soon.

“Builders have been profitable and they are reluctant to go to
lower price points,” he said. “The cost of land, regulatory environ-
ment and urban locations make it more difficult today. ... The deck
is stacked against significant growth in that area. If supply is not
there, neither will there be demand.”

REAL ESTATE ISN'T JUST
ABOUT SELLING HOUSES.
IT'S ABOUT BUILDING
COMMUNITIES.

...and our Calcagni Team has
been helping Connecticut
builders do just that since 1969.

calcagni.com
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New Construction Specialist Calcagni
Real Estate Dominates New Haven
County Market

Calcagni Real Estate specializes in new construction homes

and communities, and the company has a major share of both

resale and new construction in New Haven County. There’s power

in having over four decades of roots in the community. Over the

years, Calcagni has become synonymous with the sales and mar-

keting of new construction.

Steve Calcagni
explained his com-
pany approach this
way. “We’ve grown
at a pace that's large
enough to offer state-
of-the-art services,
but small enough

to be personal. We design our technol-
ogy around the needs of our agents

and customers. Our view is that better
technology helps to facilitate better com-
munication, but we’ll never let it replace
personal service. It’s been rewarding to
take a company that was built by my
father, and grow it to the next level with
such an extraordinary team.”

Five offices throughout New
Haven County

The company has offices in Cheshire,
Hamden, Southington, Wallingford and
downtown New Haven, and according
to Calcagni Director of New Homes

and Land Consulting, Joel Grossman,
Calcagni currently represents leading
builders and their new home communities
in towns throughout New Haven County
and beyond.

Some of the leading builders repre-
sented by Calcagni include: Ricci Con-
struction Group - Royal Crest Estates in
Cheshire and Rolling Meadows in North
Branford; Sunwood Development - 30
single family homes at Bridgewater Es-
tates in Northford and 16 homes at Royal
Oaks in Wallingford; Verna Builders - 98
single family homes at HillCrest Village
in Southington and 6 homes at Baxter
Court at Pemberly Estates in Cheshire;
Apex Builders — 14 homes at Cedar Crest
and 5 lots at Bishop Woods in Cheshire;
Rob Oris - 55 homes at Heritage Hills in
Wolcott; Brodach Builders - 41 homes
at Richmond Glen, and 6 houses at Trail
Ridge in Cheshire; Sunrise Land Associ-
ates - 8 lots at Sunrise Farm